Flinders
University

MBAMFP
Master of Business Administration (Marketing)
Study Plan

The following Study Plans are available within this document:
e Study Period 1 Commencing (Page 2)
e Study Period 2 Commencing (Page 3)
e Study Period 3 Commencing (Page 4)

Please note:
e This document is provided as a guide only. Students are responsible for ensuring that they have
completed their study according to the official Course rule:
o MBAMEFP course rule — https://handbook.flinders.edu.au/courses/2026/MBAMFP
o Topic information for all topics, including pre-requisites can be found on the Topic Page

e General enrolment assistance is available via Ask Flinders

Optional Work Integrated Learning Topics

1. Students can elect to swap one core topic for a Work Integrated Learning (WIL) topic. To
enquire about this option please raise an Ask Flinders request.

2. Core specialisation topics are shaded in blue; these must be completed and cannot be swapped
for a WIL topic or BUSN9154 Working in Australia.

3. In addition to the above, international students will be required to complete BUSN9154
Working in Australia prior to enrolling in a Work Integrated Learning (WIL) topic.

4. Domestic students can elect to swap one core topic for BUSN9154 Working in Australia if desired.


https://handbook.flinders.edu.au/courses/2026/MBAMFP
https://www.flinders.edu.au/webapps/stusys/index.cfm/topic/main/?year&subj&numb&title&aims&fees=Y
https://askflinders.microsoftcrmportals.com/
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Master of Business Administration (Marketing)
Study Period 3 Commencing
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